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Eric Olsen
CEO, Fasturtle

Authorized Local Expert,

Constant Contact

@fasturtle

/)- facebook.com/fasturtle
: @ericsolsen
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fasturtle.com

® (888) 468-8785

@ @fasturtle
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Build relationships to grow a
Quality Email List
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3 steps to building relationships

. . 4 &
Email marketing Y
Trusting relationships \ :,)

Early relationships
Encourage broader relationships through SMM

Social media marketing
New relationships W

New prospects ,
Encourage deeper relationships through EM :g a,

Friends
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Followers
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Step 1: Step 2:
. Step 3:
Great customer Connections that enable
: neoine dial Content that engages
experience ongoing dialog S —
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Set your objective...then choose the
appropriate format and frequency
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Why email?

Because almost everyone your organization
needs to reach reads it:

* 94% of Internet users between the ages of
18 and 64 send or read email

* An even higher number of users ages 65 or older do the same

* 61% Use a social networking site
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* 147 million people across the country use
email, most use it every day
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Sources: Pew Internet and
American Life Project 2010




JHNISO} i

* |t's cost-effective: Direct mail vs. email

* For the same response, direct mail costs 20
TIMES as much as email !
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Sources: Forrester Research, Inc.



Email marketing is not...

Junk email

dnsolicited and unwa# :d emec

SPAVI

Email £ 'm an unknown sende
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Jubious opt-out (if any’
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Get your emails opened



Is your email fabulous or filtered?

Deliverability issues:
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Image blocking Block-listing Filtering & Blocking

Individual filters Friends-listing (Avg 81% delivered — CTCT 97% **)

Bouncing Reputation

Challenge Sender T ®

responses authentication bvl ,omI Sme— 2 g
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**Return Path verified



Getting email opened

The “From”line - Do

e R Subject
kn oW yO u ? 1 |sack Northrup He:d Report

LIMDA. PIRIE@ comcast.net Re: Peak House glass

u U Sé d hame yOU r Jo Ellen Collins RE: Proposal
c . =4 | Mancy Wiuka RE: Legal Compliance
audience recognizes
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* Include your organization
name or brand

= Refer to your business in

the same way your
audience does 60% of consumers say the

"from" line most often
determines whether they
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= Be consistent

open an email or delete it.

Source: DoubleClick

wo>°9|}nisey
$8/8-89t (888)




Create a great subject line

The“Subject”line — do | care?

* Keep it short and simple

e 30-40 characters including
spaces (5-8 words)

» (apitalize and punctuate carefully

* Avoid copying the techniques
inherent in spam emails

o
—
O
w
~
-
=
E."
®

Click here to enable Instant Search

1% [0 8 From

Matt Long
Lynn.Mann@AOL.com Re: Peak House glass negat

Joe Hahn RE: Proposal

Nancy Feldman

RE: Legal Compliance Upda
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Avoiding “spam-speak”

The words: free, guarantee, spam, credit card etc.
ALL CAPITAL LETTERS

Excessive punctuation !, 777

Excessive use of “click here”

$S, and other symbols

No “From:” address

Misleading subject lines

Junk E-mail
!l O |U| From |':'-u|:|jn3|:t
! DanKeyes Cash credit / Home credit
1 acrylate How to be irresistible to the opposite sex 4179-4
¥4 Louella
-] Andres Alexan... Hey youl
-] i vendor. actual ~~.~Guaranteed Instant Approvall..
-] bosonic Increase sexual satisfactionsil 7344

Example: Typical spam “From” and “Subject” lines
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| Received

Sat 9/9/2006 3:1...
Sat 9/9,/2006 3:0...
Fri 9/8,2006 10:2...
'8/2006 3:08 ...
{2006 3:41 ...
/2006 1:51 ...
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Email marketing best practices

* Use varying and creative subject lines

* Include visually stimulating images

* Develop engaging content with your audience in mind
* Create a compelling call to action

* Test email using different email clients & on mobile

* Complete A/B testing to identify best send time
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* Send consistently

* Track open rates, clicks, unsubscribes, and spam reports

wo>°9|}nisey
$8/8-89t (888)




ODS ~
a0 €4

N

<>
¢ A
s r'iEm ¢
S ~

5500 FM 2020 RD Spring, TX 77388 (281) 350-0300

Northwoods Catholic School February 18, 2013
President's Day

Northwoods

Catholic School
5500 FM 2020 RD

R < e Photos
Important Event Dates g
Calendar

Contact Information  |asmed

Chaplain's Comer | hope that you all had a wonderful weekend and were
ble to spend time together outside, enjoying the
Dean of Academics

Dean of Students ” %
format, you will quickly be able to read the items most

Athletics pertinent to your family 3 access links to our variou
calendar of events
Campus Minis communications, we hope that you will find this format resourceful

Li n kS to We bsite i Pl check the calendar link to the |eft for information on upcoming e

dzps Yours in Christ,

Kristen Thome
The Northwoods
Experience Northwoods News

Together we can continee to teach, 10 educate, 1o form the lead

AKmghts Welcome
About Northwoods Chaplain’s Corner

Admissions

May | pray for you?
Click here to add a prayer intention

Month of February ~ Class Mass Celebrations

Llnks to Event Info 2 26,2013 / Sixth Grade Class Mass 3

e Chape

Dean of Academics

Step Up and Re-enroll! Semper Altius!

Join Our Mailing List!

Jonor / Sponsor Logos

_HARAS perspec e year
Haras Dos Pleas A 2 : S ) R 600
Cavaleiros

Stay Connected!

TR PWMOA <

www.NorthwoodsCatholic.org

Article Sections

Event Registration

Social Media Icons
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Take the next step

Email Marketing 60-Day Trial

Sign up for a free, 60-day trial of Constant Contact Email
Marketing

No risk, no credit card required. Get coaching and support, grow our
email lists, access to over 400+ templates, and measure and track
results
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Visit: www.fasturtlecc.com
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